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Stages of acquiring customers

§ Stage 1: Being found
§ Stage 2: Generating ‘click through’
§ Stage 3: Developing interest
§ Stage 4: Promoting enquiry – call to actions
§ Stage 5: Closing the sale





Google AdWords – Pay Per Click



Google Local 
Business Listing

Google AdWords – Pay Per Click



Google AdWords – Pay Per Click

Google Local 
Business Listing

Google Natural / Organic Listings



How do you make the most 
out of your website?

§ Be optimised for search engines (SEO) Google, 
Yahoo & MSN (Bing)

§ Google Local Business Listings

§ Focus on users NOT search engines

§ Quality visitors vs. quantity of visitors

§ Monitor traffic

§ Clear call to actions 

§ Inbound links – how many, relevancy & content

§ Search engine marketing (SEM)

§ Web 2.0 channels



SEO – Do
§ Update regularly
§ Check out your competition
§ Introduce interactive elements e.g. videos, feeds, blog
§ Focus on usability
§ Optimise ALL pages
§ Submit Google Business Listing / Local Business Centre 

www.google.com/maps
§ Review inbound links regularly 
§ Analyse your site statistics regularly
§ Review annually
§ Have no technical issues
§ Be compatible with all browsers
ü IE7 & 8
ü Mozilla Firefox
ü Safari
ü Google chrome
ü Netscape

http://www.google.com/maps


SEO – Don’t

§ Don’t use too much flash - http://www.hotelmissoni.com/
§ Don’t use frames structure
§ Don’t have heavy pages -

http://www.prioritysubmit.com/seotools-page-size-
extractor.html

§ Don’t over optimise
§ Have &=%? in url’s 

http://www.hotelmissoni.com/
http://www.prioritysubmit.com/seotools-page-size


Search Engine Optimisation

§ Research your key search phrases – use Google 
AdWord Keyword Tool or Google Insights

§ Choose 2 key phrases for each page
§ Put key phrases in:

§ Content 
§ H1-h6 headings
§ Page url’s 
§ Links
§ Page names

§ Repeat key phrases in meta data
§ Develop relevant inbound links



No 1: Soft Play Area
http://www.bowlingireland.com/soft-play-area-page.html

http://www.bowlingireland.com/soft-play-area-page.html


Meta Data 

§ Title: Roll ‘n Bowl Soft Play Area - Portlaoise, Laois, 
Ireland 

§ Keywords: Roll ‘n Bowl Bowling Alley Portlaoise, 
Laois, Ireland Kids Activities Ten Pin Bowling soft 
play area 

§ Description: Soft play area for toddlers to 12 year 
olds. Roll ‘n Bowl soft play area has 3 separate age 

areas for a safer play environment.



No 6: Outsourced IT
www.e-mit.ie

§ Title:

http://www.e-mit.ie


Meta Data

§ Title: E-MIT Solutions - Outsourcing IT Service -
Outsourced IT 

§ Keywords: E-MIT Solutions, IT Management 
Services, IT consultancy, Outsources IT, Online 
Backup, Email Filtering, Document Management, 

Managed Services, Hosted Solutions ……
§ Description: E-MIT Solutions outsourced IT service 

will help develop, maintain and support your I.T. 
infrastructure. This outsourcing IT model has many 
advantages for your business. 



Google Listing 



Yahoo Listing 



MSN  Listing 



Google Local Business Listing

§ www.google.com/maps

§ Click “Put your business on Google Maps” (on left)

§ Remember your key phrases
ü Business name (if you can)

ü Description

ü Categories

ü Additional information

http://www.google.com/maps


Site Statistics

§ www.google.com/analytics
§ Total & unique visitors
§ Length of time on site
§ Bounce rate – 25% or lower
§ Entry & exit pages
§ Key phrases used
§ Referral sites
§ Goal conversions

http://www.google.com/analytics


Site Statistics



Linking

§ Amount
ü Internal links
ü Outbound links
ü Inbound links

§ Relevancy of links
§ Key phrases on and/or around the link
§ Increase over time – always a WIP



Search Engine Marketing (SEM)

§ Google AdWords

üPay per click

ü Target specific markets

üBid for position

üGuaranteed but costly

§ Facebook ads

üPay per click / impression

ü Target specific audience e.g. gender, age, fan 
pages



Web 2.0 / Social Networking

§ Which one?
§ How active will you be? 
§ Use to drive traffic to your website
§ Integrate with your website
§ Include key phrases in
ü Page name
ü Description
ü Tags
ü Categories
ü Posts



Call to actions

§ On all pages
§ Above the fold
§ Clear and easy to use
§ Phone, email link, online form, e-commerce
§ Closing the sale – on and off line



What’s FREE
§ www.google.com/maps - create map and business listing
§ www.google.com/analytics - site statistics
§ www.google.com/alerts - check out who is talking about you 

and linking to you online 
§ www.google.com/insights - research search trends
§ www.surveymonkey.com – survey clients and prospects
§ Is your website mobile compatible 

http://validator.w3.org/mobile/
§ Social networking e.g. www.Facebook.com , 

www.Twitter.com , www.LinkedIn.com
§ Blogs – www.wordpress.com
§ Forums – www.boards.ie , www.talktourism.ie
§ Video – www.youtube.com
§ Image sharing – www.flickr.com
§ Free internet directories – don’t forget your key phrases

http://www.google.com/maps
http://www.google.com/analytics
http://www.google.com/alerts
http://www.google.com/insights
http://www.surveymonkey.com
http://validator.w3.org/mobile/
http://www.Facebook.com
http://www.Twitter.com
http://www.LinkedIn.com
http://www.wordpress.com
http://www.boards.ie
http://www.talktourism.ie
http://www.youtube.com
http://www.flickr.com


Thank you

shennessy@sitestogo.ie

046 9730147

mailto:shennessy@sitestogo.ie

